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This study describes a questionnaire of 90 randomly selected nonprofit organizations in
North Carolina.  The survey was conducted to determine which subject areas are most
important to the operation of nonprofit businesses, if they own reference materials in
these areas and whether they would be willing to patronize their local public library in
order to obtain these materials.
Nonprofit organizations need sources of materials that are different from those of for-
profit businesses.  Although most public libraries contain good reference business
collections, rarely do they have materials directed to the nonprofit sector.
It was found that many nonprofit organizations keep a substantial collection of materials
on important topics in-house and the subject area most important to them and that they
would most likely use a public library for, is funding and philanthropy.
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INTRODUCTION
     There are over 16,000 nonprofit organizations in North Carolina, and more than 1
million nationally.  These organizations are essential to society and have information
needs that are distinct from organizations in the for-profit sector.  Although many public
libraries have good business reference collections, rarely do they contain materials
directed at the nonprofit sector.
     Steve Sumerford, branch manager at the Glenwood Library in Greensboro, North
Carolina, conducted an informal focus group of 15 librarians from eastern North Carolina
in June of 1997.  The librarians in the focus group were aware of nonprofit organization’s
needs for foundation directories from which nonprofits could obtain information on
sources for grants, but almost none of them could name any other specific information
needs which nonprofits might have.  In contrast, most of the librarians could name
specific information sources that might be needed by businesses (Sumerford, 1998).
     The librarians assumed that the nonprofits were finding what they needed in the
business sections of their libraries.  However, in another focus group conducted by
Sumerford in 1996, 20 nonprofit leaders from Guilford County, North Carolina were
asked what types of information they would like to find in their public libraries.  The
focus group members named over 20 nonprofit topics including: fundraising, project
development, prospect research, risk management, board development, planned giving,
2legal concerns, outcome measurement, marketing, personnel issues and volunteer
management (Sumerford, 1998).
     Public library service to the business community has long been encouraged by library
leaders.  As businesses add to the tax base (therefore allowing public libraries to exist),
business is of obvious value to towns and cities.  However, the value of the work done
and the services provided by members of the nonprofit sector needs to be examined, and
libraries need to accommodate the needs of those individuals.  Librarians should adhere
to the American Library Association’s philosophy that the library will seriously commit
itself to serving all parts of the community (ALA, 1961).  A statement by the North
Carolina Center for Nonprofits could remind librarians of their mission to "value a
healthy civil society with active citizen participation, a caring sense of community,
effective collaboration, accountability, diversity and respect for the people who work in
nonprofits" (1997, 8).
     Nonprofit organizations are mission-based businesses.  Peter Dobkin Hall defines a
nonprofit organization as a "body of individuals who associate for any of three purposes:
(1) to perform public tasks that have been delegated to them by the state; (2) to perform
public tasks for which there is a demand that neither the state nor for-profit organizations
are willing to fulfill; or (3) to influence the direction of policy in the state, the for-profit
sector, or other nonprofit organizations" (1987, 12).
     Peter C. Brinckerhoff articulates the importance of nonprofit organizations to our
society when he writes:
"The United States, more than any other nation in the world,
is blessed with a volunteer spirit of helping others. In many
developed  countries, volunteering or charitable giving (other
than to the church) is essentially unheard of. Whether it sprang
3from a frontier necessity to help and be helped, from basic
Judeo-Christian values, or just from our national economic
abundance, Americans have developed a vast network of
charitable not-for-profit organizations that assist the poor,
rehabilitate the injured, educate the young and old, enrich our
senses and sensibilities by providing access to the arts, and
fulfill our spiritual needs" (1994, 11).
     The Glenwood Library in Greensboro, North Carolina and the Durham County Public
Library's Main Branch in Durham, North Carolina have been developing Nonprofit
Resource Centers in their libraries, which contain collections specific to nonprofit
organizations.  The research described here can assist these and other public libraries in
evaluating specific subject area needs of the nonprofit sector.  By surveying nonprofit
organizations in North Carolina, this research study assists public libraries in gaining a
better understanding of the information resources that can be provided to assist this
valuable sector of society.
4LITERATURE REVIEW
     There has been very little written on the collection development and acquisition of
nonprofit materials for library collections.  There are however, many books and articles
pertaining to building business collections.  Some similarities exist between business and
nonprofit sources and a nonprofit collection would probably be most useful in tandem
with business reference materials in most public libraries.  The importance of both such
collections is addressed by Edward T. Shearin Jr. when he states "libraries must serve
business and government segments if they are to contribute to the economic life of the
community" (1994, 48).
     Tony Meile and Nancy Welch state that "as the community's information source, the
library has a unique role to play and valuable services to offer as an ally of local business;
at the same time, it has a responsibility to contribute to the well being of the community
that supports it" (1994, 18).  They recommend the creation of  "economic information
centers" in public and academic libraries.  While their emphasis is on the for-profit
sector, there is no doubt that the nonprofit sector provides a valuable economic
contribution to the well being of our communities.  According to Judith Foust, it wasn't
until the 1980's that the library has begun to capitalize on its importance to community
economic vitality (1987, 18).
5     Both business and nonprofit sectors need some of the same types of materials.  It was
found by Miele and Welch that the underlying foundations that support a healthy
business climate can be supported by libraries in the following areas: human resources,
capital availability, access to technology, the tax and regulatory environment, physical
infrastructure, information and communications and quality of life (1995, 18).  The same
can be said for the nonprofit community, but support for them has to come from a
different direction and with different materials.  While small businesses may relish the
idea of having access to the Dunn & Bradstreet Directories or the latest Value Line
publication, nonprofits may need the Foundation Directory r the latest copy of
Philanthropy Journal.  Businesses may need information on employee benefits packages
while nonprofits may need publications about volunteerism.
     The Pennsylvania Department of Commerce discovered that the single major cause of
small business failure was lack of management information (Foust, 1987, 19)
Entrepreneurs lacked knowledge of personnel management, accounting, marketing, and
distribution.  Nonprofits need this information also, but there are materials in these areas
that are specifically directed toward nonprofit organizations.
     In 1990, the Iowa Public Library surveyed local businesses, nonprofit organizations
and government agencies to find out how existing business services were being used, if
they were meeting patron needs, and how the services and materials could be improved
(Baker 1990, 377).  They used multiple focus groups for their interviews and discussions.
The response rate was greatest from the groups representing nonprofit organizations and
local government officials.  Conclusions drawn from the collected data were that the two
groups of business people that were most likely to use the public library were owners of
6small businesses and officials of nonprofit organizations.  Most of the larger business
operators said that they would rather own the resources they needed and that their time
was too valuable to make trips to the library.  The motivation for the nonprofits and small
businesses use of the library was lack of funds to purchase their own materials.  Another
conclusion of the study was that the participants of the focus groups wanted the library to
provide a collection of general resources on subjects such as personnel management,
advertising methods, sales techniques and computers.
     In 1990 the Morrison Institute for Public Policy at Arizona State University conducted
a survey of small businesses (Mi le and Welch, 1994, 19).  They found that of the 17
primary information sources which small businesses said they most relied on, libraries
ranked 13th with 2.3% of those surveyed indicating that they used libraries their main
information source.  When asked where they obtained information in the last 12 months,
20.6% of small businesses said they had used their local public library.  The top three
types of business information used according to this survey were 1) sales and marketing;
2) finance; and 3) legal.
     Since many public libraries have existing business collections, this study asks the
rhetorical question "would you use the public library for materials on topics directed
toward the needs of nonprofit organizations?"  Results from this study on nonprofits'
information needs and sources for information can be compared with those of the
previous studies for similarities and differences.
7METHODOLOGY
     In order to determine the information needs particular to nonprofit organizations in
North Carolina, a two page survey was sent to the directors of 193 nonprofit
organizations in North Carolina.  The organizations surveyed were randomly chosen by
selecting every sixth organization from the publication The North Carolina Nonprofit
Network: a directory of the people and organizations participating in the statewide
network for the nonprofit sector, 3rd edition. Raleigh, North Carolina Center for
Nonprofit Organizations, 1997.
      The directory includes 1,161 organizations that were members of the North Carolina
Center for Nonprofits as of August 12, 1997.  This, of course, includes only a small
faction of the more than 16,000 nonprofit organizations in North Carolina.  The rationale
for using a sampling of the members of the North Carolina Center for Nonprofits was due
to their relative stability and the availability of address information.
     The two-page survey (Appendix B) as well as a cover letter (Appendix A) was sent on
January 19, 1999 to the directors of the organizations sampled.  The cover letter
contained a statement that whoever received the mailing (even though it was addressed to
the organization's director) should feel free to pass the survey along to anyone who was
able to answer the questions reliably.  The organizations that were sent surveys were
identified in three categories as published in the Nonprofit Directory designating the
8organization’s yearly budget allotments, the types of issues that the organization focuses
on, and the town (location) of the organization.
     The largest number of surveys were sent to organizations that conduct work in the
area of Human Services.  These services include sports and recreation, public safety,
food and nutrition, crisis assistance, aid to women, children, families and the aged.  There
were 68 (or 35.2% of all the surveys) sent to nonprofit organizations of this type.  This is
the same percentage that is represented by this type of work in the Nonprofit’s Directory
from which these organizations were drawn.  The second largest sector that was
represented in the mailings was the Healt  sector.  These organizations work in general
health, rehabilitation, hospitals, hospices, mental health, substance abuse, specific
diseases and disorders.  There were 32 (16.6%) organizations in this category that were
sent surveys.  The third highest number of mailings were sent to organizations working in
the area of the Arts, including culture, history and humanities with surveys sent to 21
(10.9%) organizations.  The rest of the sectors of organizations selected, consisted of
Education (9.3%), including the areas of instruction, literacy, and friends of libraries;
Community (8.3%), including economic development, housing, shelter, and
employment; Public and societal benefit (8.3%), including consumer protection,
philanthropy, volunteerism, public policy, mediation, social action, civil rights, and
advocacy; Environment (6.7%), including conservation, science, technology, and animal
welfare; Criminal Justice (3.1%), including crime and crime prevention; and Religion
related (1.6%).
     Another factor that distinguished the organizations was that of their yearly budget.
The highest percentage of mailings were sent to organizations whose budgets are less
9than $50,000 per year.  They comprised 43 agencies or 22.3% of all the organizations that
were sent surveys.  The assumption is that this also is the largest distribution of
organizations that are members of the North Carolina Center for Nonprofits due to
random sampling.  The second highest number of mailings were sent to organizations
whose budgets were in the $200,000- $499,999 range.  15.5% or 30 mailings were sent to
this group.  The third largest number of mailings were sent to organizations who have a
budget range of $50,000- $99,999 (13.0%).  The fourth largest number of surveys were
sent to organizations whose budgets are in the $100,000- $149,000 range (11.9%).
     The last area in which these organizations were categorized is location.  The highest
number of mailings were sent to towns and areas that did not include the triangle
(Raleigh, Durham, Chapel Hill and Cary), the triad (Greensboro, High Point and
Winston-Salem) or Charlotte.  The second highest number of mailings were sent to
organizations in the Triangle.
     The heart of the survey (Questions 1-9) consisted of subject areas or topics that could
potentially be of interest or importance to any nonprofit organization as it pertains to the
operation of their organization.  The subject areas in the survey were based upon the
subject areas that are used in the vertical files at the North Carolina Center for Nonprofits'
Library.  They are:
Finacial Management, including accounting, budgeting, loans, risk management,
      insurance, liability, policies and procedures.
Nonprofit Sector, including research, public policy, ethics and accountability.
 Boards of Directors, including composition, recruitment, board/staff relations, roles and
      responsibilities.
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Technology, including computer management, software, telecommunications and the
      internet.
Planning, including program planning, strategic planning and vision statements.
Volunteerism, including recruitment, motivation, recognition, retention, training, federal
      programs and managing volunteers.
Funding and Philanthropy, including fundraising , federal grants, proposal writing,
      telemarketing, and foundation funding.
Partnerships and Collaboration, including nonprofit mergers and coalition building.
Human Resourses, including employee benefits, job descriptions and performance.
      appraisals, conflict management, work environment, personnel manuals and policies.
     The respondents were asked to rate the importance of each of these areas as it pertains
to their need for that type of information in their organization on an ordinal scale from
one (critically important) to four (not important).
     The other important aspect of the survey was obtaining information from the
respondents as to whether or not their organization owns informational material in any of
the above topic areas and whether they would use a local public library for obtaining
information on any of these topics (Sub-questions1-9).  Question 10 asked if there were
any subject areas that were not included in the survey, yet were felt to be important in
running their organization.  Question 11 asked where nonprofit professionals are most
likely to obtain information that they use for their organization.  The answer choices for
this question were: (a) the organization’s own resource collection, (b) their local public
library, (c) a college or university library, (d) a government library, (e) the internet, (f)
other organizations, and (g) a space to write in “other” as the respondent deems pertinent.
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     The surveys were key coded by number in order to keep track of returns.  The results
were entered into the SPSS statistical program and a correlation regression test was
performed to ascertain whether there were any significant relationships between the
responses and a frequency test was done in order to help interpret any significant
correlations.  After the data was entered and double- checked, the surveys were
destroyed.  None of the organizations or the individuals surveyed are mentioned in the
results.
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ANALYSIS OF RESULTS
     Out of the 193 surveys mailed, 90 surveys or 46.6% of the mailings were completed
by members of the nonprofit organizations and returned to the researcher.  Although a
“return by” date was not specified in the cover letter, the results were compiled on
February 11, 1999.  This was 23 days after the surveys were mailed. There were 5
surveys which were “returned to sender” with no forwarding address.  Of the surveys
mailed, 98 surveys were either not returned or were received after the cut off date of
February 11.  The completed surveys were very similar in distribution to that of the
distribution of mailings.  Returns from the Human Services sector were 35.6%.  The
Health sector returned 13.3% of the completed surveys and the Art sector returned
14%.
TYPE OF ORG % SURVEYS
SENT
% SURVEYS
RETURNED
Arts 10.9 14.4
Community 8.3 8.9
Criminal justice 3.1 2.2
Education 9.3 5.6
Environment 6.7 6.7
Health 16.6 13.3
Human services 35.2 35.6
Public and societal benefit 8.3 11.1
Religion related 1.6 2.2
Table 1.
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     The returns for the various budget sizes were also comparable to the percentages that
were mailed, as well as those percentages represented in the Nonprofit Directory.  One
hypothesis was that “smaller budget” organizations would not have the time available to
respond to the survey.  Another hypothesis was that “smaller budget” organizations could
be more likely to respond due to a perception that the study could be of greater benefit to
them. The results show that there was no difference in returns represented by “smaller
budget” versus “larger budget” organizations.
BUDGET SIZE % SURVEYS
SENT
% SURVEYS
RETURNED
Less than $50,000 22.3 20.0
$50,000-$99,999 13.0 13.3
$100,000-$149,000 11.9 12.2
$150,000- $199,000 8.3 8.9
$200,000- $499,000 15.5 18.9
$500,000- $749,000 6.7 5.6
$750,000-$999,999 5.7 6.7
$1,000,000-$1,999,999 7.3 7.8
$2,000,000-$4,999,999 8.3 5.6
$5,000,000 or more 1.0 1.1
Table 2.
     The highest number of completed surveys came from the Triangle with 36.7% of all
the returns and the second highest were from the other areas category at 35.6%
ORGANIZATION
LOCATION
% SURVEYS
SENT
% SURVEYS
RETURNED
Triangle (Raleigh,Durham,
Chapel Hill,Cary)
33.7 36.7
Triad (Greensboro, Winston
-Salem, High Point)
16.1 18.9
Charlotte 8.8 8.9
Other towns and cities 41.5 35.6
Table 3.
These returns are fairly comparable to the percentages represented by the mailings.
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     It was found that 88.9% of the people who responded to the survey said that funding
and philanthropy were either critical or important to the running of their organization.
This was by far the highest importance rating of all the subject areas.  In addition, 87.8%
of the respondents said that they had at least some material about this subject in-house at
their organization.  In 48.9% of the cases, respondents said that they would go to their
local public library for this material if they didn’t have (or don’t have) material on this
subject readily available.  It is no surprise that funding information ranked as the most
important category, because this is the “life’s blood” of nonprofit organizations.  Without
materials on where and how to obtain money, many of these organizations would not
exist.
     The second highest area that respondents felt was important was that of financi l
management.  In 85.5% of the cases, respondents felt that it was critical or important to
have access to materials in this area.  We found that 83.3% of respondents had materials
on this topic in-house and 38.9% said they would go to the public library for these
materials.  This was the same importance ranking that finance received in the small
business resource study done by the Morrison Institute (Miele and Welch, 1994, 19).
     The third most important subject area according to responses to the survey was
concerning boards of directors.  In 81.1% of the cases, respondents answered that this
area was critical or important and 90% of the organizations had materials on this subject
in-house.  It was found that 38.9% of respondents said that they would go to the public
library for this information.  This subject would most likely be specific to the nonprofit
sector and not needed by businesses.
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     The fourth area deemed most important by respondents was that of planning, with
80% claiming that it was critical or important for their organization.  We found that
77.8% of the organizations had these materials in-house and 40% said that they would go
to the public library for this information.
     Although uman resources ranked 5th in whether it was deemed critical or important,
it ranked third highest in responses claiming that it was critical.  There was a significant
correlation  (.05% or less probability that the relationship is by chance) between the
organization’s budget size and the importance of human relations materials to their
organization.  An assumption could be made that this is because the organizations whose
budget is high enough to support paid employees, take this area to be highly important to
them.  Human resources also ranked second in those saying they would go to the public
library for materials in this subject area.
     The other area that was significant in its correlation to budget size was that of
technology.  Here also there is the assumption that if an organization can afford to
support technology that it would be deemed highly important.
     The area that was least important to respondents was that of partners ip and
collaboration with only 48.9% of respondents feeling that it is critical or important
information for their organization.  A higher percentage said they would not go to the
public library for information on this subject (45.6%) than said they would (33.3%)
(21.1% did not answer the question).  Only 54.7% of organizations had materials of this
kind in-house. Obviously very few organizations are focusing on this area for their future
development.
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    The area that got the second least important rating was general information about the
nonprofit sector, with only 66.6% responding that it was critical or important.  Only
41.1% of respondents would go to the public library for this information.  This type of
material would not impact the day to day operation of an organization although many had
materials related to this subject within their organizations (74.4%).
     It was found that only 66.7% of respondents felt that information about volunteerism
was critical or important and 72.2% had this information in-house.  In 37.8% of the cases,
people said that they would go to the public library for this information.  This was a
surprisingly low result for a subject that this researcher assumed would carry more
importance.
     In 67.8% of the cases, respondents said that technology was critical or important with
73.3% having materials in-house.  Here again, more respondents said that they would not
go to the public library (42.2%) than said they would go (32.2%).
     One respondent volunteered the observation that even though their organization had
subject information on various topics in-house that they felt was important, much of it
was old and out of date.
TOPIC %
CRITICAL
%
IMPORT
% LESS
IMPORT
% NOT
IMPORT
% IN
HOUSE
% GO
TO LIB
Financial Mgmt.52.2 33.3 4.4 2.2 83.3 38.9
Nonprofit sector23.3 43.3 22.2 5.6 74.4 41.1
Board of Direct.40.0 41.1 11.1 3.3 90.0 38.9
Technology 22.2 45.6 23.3 4.4 73.3 32.2
Planning 33.3 46.7 7.8 4.4 77.8 40.0
Volunteerism 25.6 41.1 20.0 6.7 72.2 37.8
Fund. & Philan. 65.6 23.3 3.3 2.2 87.8 48.9
Partn. & Collab. 13.3 35.6 33.3 13.3 52.2 33.3
Human Resource51.1 24.4 13.3 4.4 81.1 41.1
Table 4.
17
     There was a significant correlation between those organizations that had materials on
one subject in house and these organizations having other subject materials in house as
well.  The same was true for respondents who said they would go to the public library for
resource materials in one area, also saying they would go to the public library for
materials in most all the other subject areas.
    We found that 74.4% of all respondents said that they most often get information that
they need for their organization from their own organization’s in-house resources. Of the
organizations surveyed 67.8% used information obtained from other organizations.  This
percentage was comparable to the Morrison Institute study in that small businesses had
used colleagues 69.9% of the time for an information source in the last 12 months (Miele
and Welch, 1994, 19).  In 53.3% of the cases, respondents used the Internet as a resource,
22.2% went to their local public library (which is comparable to the small business
study), 15.6% used college or university libraries and 8.9% used government libraries.
Other write-in responses revealed that 16 organizations or 17.8% used resources provided
by the North Carolina Center for Nonprofits, and 11 respondents or 12.2% said that they
get information from organizations similar to theirs or used their “parent” organizations.
Other responses included that organizations obtained information from the Duke Center
for Nonprofits, magazine subscriptions, booksellers or publishers, the Glenwood
Library's resource collection for nonprofits in Greensboro, and government publications.
     Some other unsolicited comments that were made by nonprofit professionals
responding to the survey included the fact that they did not have time to make trips to a
public library.  Another reason given for not going to the public library for information
was because there were no appropriate materials available there.  The Morrison Institute
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small business study found that "the majority of respondents did not know what was
available at the library and consequently did not use it."  They also found that small
businesses "would use libraries if they were more convenient and had more current
information" (Miele and Welch, 1994, 19-20).
    Any confusion could have been alleviated in this survey if the question had been made
to read “would you go to the public library if you knew that current materials on this
     One area of interest that was written in by 2 respondents as an additional topic of
interest (and inadvertently left out of the survey) was information about laws and
government regulations either local, federal or state. Although most public libraries don’t
have large legal collections, information is needed about the laws governing the nonprofit
and for-profit sectors.  The Morrison Institute found that legal information ranked 3rd in
the types of information small businesses had used in the past 12 months (41.4% of
respondents) (Miele and Welch, 1994, 19).
     According to Janet Crowther, a reference librarian at the Williamsburg Regional
Library in Williamsburg, Virginia, "few public libraries choose to make legal reference
assistance a priority" (1992, 560).  Reasons for this are that law-related questions are not
straight forward and do not respond to definitive answers, legal questions need to be
interpreted and cannot be answered quickly, and librarians would need to be trained in
legal reference and this would constitute a greater specificity of resources than most
public libraries can provide.  Modest legal reference collections that can be contained in
most public libraries include local and state codes, forms books and directories of lawyers
and courts, self help books and laypersons' guides to law topics (Cro ther, 1992, 562).
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     In conclusion, the research described in this study shows that nonprofit organization
professionals want and need resources specific to their work and many would go to their
local public libraries in order to obtain them.  In order to serve the needs of nonprofits,
public libraries would have to develop collections that were extensive and up to date in
the areas of fundraising, proposal writing and information about funding and grants that
are available through government and foundation sources.  The study found that it would
also be helpful to nonprofits if the collection included sources covering the areas of
financial management, boards of directors, program planning and human resources.
Also, there are many sites on the World Wide Web that could be of great value to
nonprofit organizations.  Internet computer terminals with links to these sites should be
made available along with the printed collection.
     For any of this collection to be of use to the nonprofit sector, nonprofits would need to
be made aware that the resources are available to them, that the collection will be
maintained and kept current, and that the library is dedicated to serving the needs of this
all important part of society.
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SUMMARY
     Although the public library is not often used by members of the nonprofit community
for various reasons, one would surmise from this study that with appropriate acquisitions
by public libraries and aggressive marketing directed toward these groups, public
libraries could be a very valuable source of information for the nonprofit sector.  Even
though many organizations keep a substantial collection on important topics in-house,
many resources become dated and many organizations do not have the resources to keep
up to date on many important topics.  This study reveals that the most important type of
information for these organizations and the ones that would most likely lead to their using
the public library for resources are funding and philanthropy.  These are also areas that
would need frequent updating and that a library could reasonably find the means to
support.  The library could also be an important resource of materials that are available
electronically and on the World Wide Web, for organizations who are unable to keep up
with technology.  The nonprofit sector is a very important and valuable part of our
communities and our lives and this researcher believes that the public library could make
an important contribution toward offering services that would ultimately enrich us all.
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Appendix A                     THE UNIVERSITY OF NORTH CAROLINA
AT
CHAPEL HILL
          School of Information and Library Science
          Phone# (919) 962-8366
          Fax# (919) 962-8071
The University of North Carolina at Chapel Hill
CB# 3360, 100 Manning Hall
Chapel Hill, N.C. 27599-3360
Lucy A. Reid
806 Fairall Dr.
Raleigh, NC 27607
Tel. (919) 755-1511
Reidl@ils.unc.edu
January 15, 1999
Dear Nonprofit Officer,
I am conducting a research survey as part of my Master’s paper for the School of Information and Library
Science at the University of North Carolina at Chapel Hill.  The purpose of the project is to better
understand the resource material needs of nonprofit organizations as could be provided by a public library.
This study is important because it could help provide essential information to many nonprofit
organizations.  Your name was randomly selected from the membership list of the North Carolina Center
for Nonprofits.
Enclosed with this letter is a two-page survey.  I would greatly appreciate your response; the entire survey
should take no more than 15 minutes to complete, and your response is critical to the gathering of my data.
Please feel free to pass the survey on to anyone else in your organization that you feel is able to answer the
questions reliably.
Please return the survey to me as soon as possible in the self-addressed, stamped envelope.
Your participation in this research is completely voluntary; you are under no obligation to answer any
questions in this survey.  Your return of this survey will be taken as indication of your consent to
participate.  All replies will be treated confidentially and you will not be asked to identify either yourself or
your organization.  The only identifying information used will be an assigned number, which is solely for
follow-up purposes.  The list matching the number to the survey will be destroyed before analyzing any of
the data.  No names of individuals or organizations will in any way be associated with the presentation of
the results.  Every attempt will be made to not present information that might identify any organization.
If you have further questions, feel free to contact me at the phone number or e-mail address above, or my
advisor, Dr. Robert Losee, at 100 Manning Hall, Campus Box #3360, UNC Chapel Hill, 27599-3360;
telephone (919) 962-7150.  As well, questions about your right as a research subject may be answered by:
Academic Affairs-Institutional Review Board
David A. Eckerman, Chair
CB#4100, 300 Bynum Hall
University of North Carolina at Chapel Hill
Chapel Hill, North Carolina 27599-4100
(919) 962-7761
E-mail: aa-irb@unc.edu
Thank you for your valuable time and input.
Sincerely,
Lucy A. Reid
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Appendix B
NONPROFIT ORGANIZATIONS AND INFORMATION RESOURCES
SURVEY
_____________________
How important would you rate materials on the following topics in assisting with the
operation of
your organization?
1=Critically Important     2=Important    3= Of Lesser Importance   4=Not Important
1. Information about Financial Management i cluding accounting, budgeting, loans,
risk management,  insurance, liability, policies and procedures.  Rating=_____ (please
use the above scale to respond)
Do you have any of this material in-house?                                          Yes No
            If not, would you go to your local public library for this material?   Yes      No
2. Information about the Nonprofit Sector including areas of research, public policy,
ethics, and accountability.  Rating=_____
Do you have any of this material in-house?                           Yes     No
            If not, would you go to your local public library for this material?   Yes      No
3. Information about Boards of Directors including areas of composition, recruitment,
board/staff relations, roles and responsibilities.  Rating=______
             Do you have any of this material in-house?                                          Yes No
             If not, would you go to your local public library for this material?    Yes     No
4. Information about Technology including computer management, software,
telecommunications and Internet. Rating=_____
             Do you have any of this material in-house?                                          Yes No
             If not, would you go to your local public library for this material?    Yes     No
5. Information about Planning including program, strategic, and vision statements.
Rating=_____
Do you have any of this material in-house?                                          Yes        No
            If not, would you go to your local public library for this material?   Yes      No
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6. Information about Volunteerism including recruitment, motivation, recognition,
retention, training, federal programs and managing volunteers.  Rating=_____
Do you have any of this material in-house?                                          Yes        No
            If not, would you go to your local public library for this material?   Yes      No
7. Information about F nding and Philanthropy including fundraising, federal grants,
proposal writing, telemarketing, and foundation funding. Rating =_____
Do you have any of this material in-house?                                          Yes        No
            If not, would you go to your local public library for this material?   Yes      No
8. Information about Partnerships and collaboration including nonprofit mergers and
coalition building.  Rating=_____
Do you have any of this material in-house?                                          Yes        No
            If not, would you go to your local public library for this material?   Yes      No
9. Information about H man resources including employee benefits, job descriptions,
performance appraisals, conflict management, work environment, personnel manuals and
policies.  Rating=_____
Do you have any of this material in-house?                                          Yes         No
            If not, would you go to your local public library for this material?   Yes       No
10. What are other topics that you think are important ?
__________________________________________________________________
11. Where do you most often get the published information needed to run your
organization?
           (choose as many as apply)
5 Organization's own resource collection
5 Local public library
5 College or university library
5 Government library
5 Internet
5 Other organizations
5 Other_____________________________________________
     12. What is your position/title in your organization?
________________________________________
Thank you for participating in this survey!
